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Abstract: This paper proposes an integrated, comprehensive financial model that can provide startup capital to socially
committed business ventures, such as social enterprises and Yunus Social Business (YSB), by using Islamic social funds
(ISFs), Zakat (almsgiving), Wagf (endowments), Sadaqat (charity), and Qard Hasan (interest-free benevolent loans). The
literature review method was adopted to explain this model ’s architecture, applications, implications, and viability. On
thebasis of logical reasoning, it concludes that 1SFs can yield greater social wellbeing if utilised in SEs and YSB than in
unconditional charity because both business models work for social betterment in entrepreneurial ways while remaining
operationally sef-reliant and economically sustainable. Additionally, 1SFs can complement Yunus Social Business s
zero-return investment approach to make it more robust towards social contributions. The implementation of the model
orchestrated in this paper would enhance societal business practices and, hence, scale up social wellbeing while helping
regjuvenate pandemic-stricken economies. It paves the way for new research too.
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I ntroduction

unus Social Business (Y SB) and conventional social enterprises (SEs) are definedas socially
committedbusinesses for their capabilities of addressing social issues. These unique

ventures contribute to socioeconomicupliftment by creating social values and solving social problems
(Sugahara et al. 2021), such asunemployment, poverty, illiteracy, and numerous other socid ills,
whileremaining operationally sustainable. Nevertheless, YSB, anondividend and nonloss business
model, contradicts the conventional nature of investment by unsatisfying individuals’ profit-seeking
desires(Aydin 2015). It does not share thebusiness profit withinvestors and instead utilises that
money for business expansion or meeting pressing social needs (Yunus 2010; Yunus e al. 2010).
However, this zero-return provision is unattractive to acquisitiveinvestors and profit seekers. Hence,
the Yunusian social business, for itsstartup capital, relies primarily on philanthropic and charitable
attention or grants.

Islam embodies the principle of a bond between individuals and society; hence, it encourages
individuals to be enveloped in social interest. That iswhy socia problem-solving, according to the
Islamic social value system, is a mutual and individual responsibility. The Islamic financial system, in
thisregard, inbounds somefinancia instrumentsto address social issues and enhance socia wellbeing
(Kooli et al. 2022). The Islamic economicsystem comprisesa comprehensivefinancial framework that
includessome special financial tools, namely social funds, such asZakat (mandatory amsgiving),
Wagf (endowments), Sadagah (charity), and Qard Hasan (interest-freebenevolentloans) to ensure the
equitable distribution of wealth (Hakim and Dalimunthe 2022). The sole purpose of these financial
instruments is to enhance social wellbeing (Majid 2021; Yazdi et al. 2021). These instruments are
deemed more useful if used in socially committed businesses (Andriyani et al. 2020). In thisregard,
Professor Y unusreiterated, “a charity dollar has only onelife; a socia businessdollar can beinvested
over and over again” (Yunus Social Business 2019). However, so far, they have been inadequately
institutionalised to finance social businesses.

Therecent devastating COVID-19 pandemic introduced numerous problems to human society.
Like many other developmental initiatives, YSB and SEs could be utilised toreguvenate the
pandemic-strickensocioeconomic body given that they are committed to addressing social issues in
entrepreneurial ways whileremaining operationally self-reliant and sustainable. ~ c h
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of ISFs with Y SB and SEs will presumably boost their performancesand thus help enhance economic
rejuvenation.

This paper aims to design an integrated financial model that can provide startup capital to social
enterprises (SEs) and Yunus Social Business (YSB), by using Islamic social funds (ISFs). The
followingsections delineate theliterature onvalue-based financial intermediation, Yunusian social
business, and social enterpriseswhilenarrating the method and discussing how | SFs can be integrated
with these societal ventures.

Value-Based Intermediation (VBI)

The central bank of Malaysia, Bank Negara Malaysia (BNM), has defined I slamic value-based
intermediation(VBI) as “an intermediation function that aims to deliver theintended outcomes of
Shariah through practices, conduct and offeringsthat generate positive and sustainable impact to the
economy,community and environment, consistent with the shareholders’ sustainable returns and
long-term interests’ (BNM 2018, p. 6).

In theabove definition, afew phrases, such as “Shariah practices”, “positive and sustainable
impact”, “economy,community and environment”, and “long-terminterests” impregnate the core
functionsof VBI. That impliesthat VBI foregrounds sustai nable socioeconomicprogress, community,
and environmental wellbeing through Shariah-compliant investment. Nevertheless, it encourages
innovativeproducts and servicesto the existing market, high-impact areas, and underserved segments.
It pursues financial intermediation upon impact-based assessment, comprehensive measurement,
impact-focuseddisclosure, constructive collaboration, and inclusive governance, creating value and
impact while remaining Shariah compliant. Nonetheless, this approach can benefit financial
ingtitutions by promoting impact-driven mindsets in stakeholders while expanding market
opportunities by offering innovative financial solutions. It primarily addresses theunserved and
underserved segments of society. Through the improved supply chain and with employees skills and
creative business models, it smultaneously achieves operational efficiency, stakeholdersnterests, and
solutions to issues faced by communities and stakeholders (BNM 2018). To sum up, BVI extends
financial services to theunserved or underserved market segment paying particular attention to
underprivileged people while remaining operationally viable and sustainable.

Y unusian Social Business

Yunusian social business refers to a unique market-driven business modd that has been
conceptualised, practised, promulgated, and popularised by Professor Muhammad Y unus, aNobel
Peace Prize laureate. Thisbusiness model solely addresses pressing social needs in entrepreneurial
ways by remainingfinancially sustainable, operationally self-reliant, and harmlessto the environment.
Worth mentioning, through socia business, Professor Y unus aspires to create a world of three zeros:
zero poverty, zerounemployment, and zero carbon emissions. He broadly envisions a world of a
rational economic system where equitablewealth distribution and fundamental human rights are
fulfilled; human potentials are nurtured, valued, and utilised; and the environment is protected and
preserved. He aspires to attain all these possibilitiesthrough a business model, which he named Y unus
Social Business (YSB). YSB features anemployee value proposition and gender parity while
incorporating the mechanism of sustainability and growth by defending market forces. It isinnately
conditionalisedwith zero-return investment, wherein the investor is unentitled to receiveany dividend
fromthe business profit. After acertain period, they can recoup only the net amount invested. The
profit stays with thebusiness for itsgrowth or addressing specific social problems. Nonetheless,
positive social changes bring unalloyed joy to investors and employees (Y unus 2010).

The business community and academia are seemingly univocal against the Y unusian zero-return
investmentapproach and consider it an implementational barrier. The ubiquitous argument isthat the
zero-return aspect is unattractive to investors unless they are benevolent or philanthropists.
Notwithstanding, zero-return investment profoundly benefits society while incentivising investors in
numerousnonmonetary ways, such as bringing celestial joy, social reputation, human dignity, etc.
From this point of view, YSB isworth practising as a noble deed attained by amplifying social and
environmental wellbeing.
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However, the individualistic mindset might look for monetary incentives or tangible returns on
investment (ROI) for sdf-gratification (Aydin 2015). Further, the time value of money also
encouragesinvestors to seek ahigher return to increase their wealth or at least remain afloat on the
increasingtide of inflation. Therefore, the zero-return investment fails to attract acquisitiveinvestors
and seeks generous and selfless individuals for funding. The socioeconomicimplicationsof YSB are
described in the following section.

Economic Implications

The present economic structure regarding wealth distribution and social value creation is
seeminglyinequitableand irrational. This system dispenses enormous opportunitiesto a few hands to
concentratewealth and, thus, giveshirth to a handful of exorbitantly wealthy peoplewhilekeepingthe
vast majority within poverty and deprivation (Goda et a. 2017). Wealth gravitates towards wealth.
The economicdistance and incomedisparity betweenrich and poor exponentially increases because of
rich people’s ability to make capital investments that poor peoplecannot. The neoliberal market
economytends towards the elimination of price controls, the deregulation of the capital market, and
low trade barriers, thus accel erating wealth concentration (Smith 2023). In production functions, firms
employ cost cutting to gain competitive advantages as priceleaders or become pricetakers by
monopolisingand hegemonisingand through illusive branding. Neverthel ess, thanks to the exceedingly
inconsistent wealth distribution system, a colossal divide and discrimination surface on the
socioeconomic landscape (Karmakar and Jana 2022; Sgambati 2022).

Inmany cases, in addition to the inexpensive labour supply, firmsare inclined towards using
economical energy sources and ignore environmental wellbeing and waste management; as a result,
they produce greenhousegases, causing extensiveecol ogical damage (Abadli and Kooli 2022; Dong et
al. 2019; Wang et al. 2020). They routinely harm the world and turn it into an unliveable place. In
many countries, deregulation in the governing system or the improper utilisation of resources
exacerbatesunemployment and poverty while raising gender discrimination, child labour, social
injustice, etc. Consequently, human society is deprived of balanced progress and mutual prosperity.

In such a dituation, if viewed from the social and humanitarian standpoints, Yunus Social
Business could beregarded as a helpful device capable of offering higher social incentives by
benefitingpeople of all walks of life (Faza 2022). Further, thisbusiness is ordinarily market driven,
extraordinarily environmentally conscious, and rationally gender sensitive (Y unus 2010). The success
of thisventure ismeasured on the basis of human development, social welfare, and subjective
wellbeing. YSB iseconomically viable, operationally sustainable, and socially beneficial and is,
therefore, worth practising.

| SFsfor the Socially Responsible Businesses

As discussed above, the Y unusian social business model is designedon the zeroreturn-investment
approach, which means that after the tenure of the investment, investors who contribute the startup
capital can recoup the net amount only, not any surplus as dividendsor interest as an increment. The
profit stays with the business for addressing social problemsor augmentingthe businessitself (Y unus
2010). In thisregard, two Islamic social funds, namely Qard Hasan and Wagf, could be utilised as the
startup capital for Y SB. The following sections shed light on the utilisation of these two instruments.

Usages of Qard Hasan

Accordingto Shariah rules, Qard Hasan, a benevolentloan, is not tied up with the “timevalue of
money” principle. It does not seek surplus returns such as interest or profit share; only the principal
amount must be paid back after acertain period (Hakim and Dalimunthe 2022). Nevertheless, Qard
Hasan is a dignified option for theneedy rather than being charity-dependent. It can be loaned
repeatedly, and thus, it increases socioeconomicvalues (Aydin 2015). The proper utilisation of this
financial instrument can enhanceindividual and social wellbeing. That is why this financial instrument
issuitable for financing Y SB initiatives.
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The Qur’an encourages Muslims to render Qard Hasan (benevolent loans):

“If you give Allah Qard Hasan . . . he will grant you forgiveness” (Qur’an 64:17). “Establish
regular prayer and give regular charity and give Allah Qard Hasar? (Qur’an 73:20).

“Who ishe that will give Allah Qard Hasan? For Allah will increase it manifold to his credit”
(Qurran 57:11).

[Trandation: (Iamic Relief Worldwide n.d.)]

The Quran asserts that Qard Hasan brings lendersdivine blessings and increases in wealth while
being as good as regular prayer. Therefore, the individual lender may offer this fund as startup capital
to social entrepreneurswho want to run social businesses for social benefits (Kooli 2020). Similarly,
the government may allocate some taxpayers’ money to Qard Hasan toinvest in social business.
Islamicfinancial institutions may offer Qard Hasan for social businesses as part of their corporate
social responsibilities or social business practices (Kooli et al. 2022). This practice would benefit
them by enhancingtheir reputation and public trust whilewideningthe market segment and increasing
brand value.

Thisinstrument is suitable for risk management.

The Quran says, “if the debtor isin adifficulty, grant himtimetill it is easy for himto repay. But
if you remit it by way of charity. That isbest for you if you only knew” (Qur’an, 2:280). [Translation:
(Adnan n.d.)]

Theabove verses indicate that the time should be extended if thedebtor fails to repay Qard
Hasan within the lending tenure. Further, in borrowers’ critical conditions, the loan is suggestedto be
forgiven. Therefore, if YSB or SEs are capitalised by Qard Hasan, the continuation of the ventures
and social benefits will be emphasised thanks to the lenient nature of the loan.

Usages of Cash and Cor porate Wagf

Another source of Islamic socia fundsis Wagf, which embodiesthe characteristics of perpetuity,
irrevocability, and inalienability (Ambrose and Asuhaimi 2021; Ismail Abdel Mohsin 2014) and could
beintegrated into YunusSocial Business (YSB). This isbasically of two kinds: asset Waqgf and cash
Wagf. Asset Wagf (immovableproperty) has a longstanding history of being utilised for social welfare
by building educational institutions, orphanages, hospitals, etc. (Sugianto et al. 2022). Cash Waqgf
(Aagf a-nuqud) is a trust fund formed with cash to render service to humanity in the name of God
(Aldeen et al. 2021; Cizarca 1995). Nevertheless, cash Wagf iscomparably easy to invest and
manage, andincreasing its value islikewise easy. It is also convenient for adherent Muslims to
practise it by contributing money (Chowdhury et al. 2011). Both types of Wagf could be utilised for
practising Y SB. Recently, a different kind of Wagf has comeforward, called corporate Wagf, whichis
issued in the form of shares (Mawquf /Wagf asset) and managed by acorporation. ThisWagf ’s
primary intent is to fulfil social obligations by giving back to society and reaching out to the
community. It nurtures all characteristics of Wagf while meeting business and corporate objectives
(Saad et al. 2017). It isgenerally managed by a Wagf administrative body (WAB) by issuing Wagf
certificateswith different denominationsas low, medium, or high to individuals or institutions. Any
predetermined social businesses could be initiated with that capital when it reaches thetargeted
amount. The business’ incomewill cover its operational expenses; otherwise, it may rely on secondary
schemes. For instance, if the primary project is a hospital, the secondary project could be a shopping
complex. The profit generated from the second project will financethe primary one (Nurrachmi 2012).
Corporate Wagf can address crucial socioeconomic needs by establishing large projects such as
hospitals, schools, universities, pharmaceutical companies (generic medicine, vaccines, etc.), water
treatment plants, irrigation, etc. Nevertheless, if appropriately structured, planned, and managed, this
corporate body canfunction wdl inthe marketplace with all the usual competencies and vitalities
(Saad et al. 2017).

Social Enterprise (SE)

Dees e al. (2001) differentiated enterprises into three categories: purey philanthropic, hybrid,
and strictly commercial. Purely philanthropic onesare driven by social missions. Their sole purposeis
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to create socia values. Beneficiariesare not required to pay for the products or services. The startup
capital for thistype of venture comes from donations and grants and its workforce from volunteers.
Hybrid enterprises combine missionand market-oriented approaches to create social and economic
values. Low-income people, thetargeted beneficiaries, pay thesubsidised rate for the goods and
services, while well-off purchasers pay the market price. Similarly, the workforceearns lower salaries
or wages than the market rate. Sometimes, they employ combinedly fully paid staff and volunteers.
They also look for discounted prices from suppliers. Purely commercialised enterprises are entirely
market driven. They are focused on meetingself-interest by increasing economicvalue. Customers pay
fair market prices, investors pay the capital at market rates, and the workforce receives
market-standard salaries. The suppliers charge the total market prices as well.

Mair and Marti (2006) defined social enterprises as exploiting and exploring opportunities to
create social values to meet social needs. Hence, social entrepreneurship can leverage resources to
resolvesocial problems. SEs, as noneconomic, charity, or business initiatives, aim to create positive
social change. As a business entity, it prefers to develop social values rather than maximise profits to
satisfy individuals’ desires (Volkmannet al. 2012; Kickul et al. 2012). Thus, they marked the sheer
differencesbetween conventional entrepreneurship and social entrepreneurship. They further argued
that conventional entrepreneurs enact visionsthat are based on new ideas and innovationswhilebeing
profit oriented with an economic motive. Contrarily, the primary objectiveof social enterprises (SES)
is toensure social change and wellbeing through social wealth creation. These entities seek new
opportunitiesthrough innovation, adaptation, and learning to generate social and economic wealth.
SEs solve social problemsby creating social values through their organisational form, which could be
nonprofit or profit oriented (Volkmann et al. 2012). In thisregard, Dacin et al. (2010) underscored
four key factors that SEsfocus on: (i) characteristics of the venture, (ii) scopes of activities, (iii)
process and resource utilisation, and (iv) the primary objective of social value creation. Therefore, SEs
are considered the driving forces of social change and economic nourishment.

| SFsfor Social Enterprises

Asdiscussed above, social enterprises arededicated primarily to assuring social wellbeing.
However, these entities differ from the Yunusian social business modd in thar investment
mechanisms. Social enterprises (SEs) do not abide by thezero-return investment rule. 1SFs can
capitalise on purdy philanthropic and hybrid enterprises. For instance, mission-oriented, purey
philanthropicenterprises could be operated with Sadagat and Zakat funds. These charity funds do not
require returning funds to fund givers.

However, hybrid enterprises can seek capital from Qard Hasan and Waqgf funds. Here, the
principal amount needs to be retrieved, and the profit will be disbursed to improve social wellbeing.
Nevertheless, Zakat and Sadagat could beintegrated tocover certain operating costs or tackle
business risks.

Materials and Method

This paper conceptualises a comprehensivemodel of 1SFs to stream the startup capital to Y SB
and SEs. It adopts the literature review method to articulate the model and explain its application,
implications, viability, and sustainability. Most articles were collected from the Web of Science and
SCOPUS databases using specific keywords, socia business, socia enterprise, Islamic social funds,
and value-based financing through the Google Scholar search engine. The recentness of the articles
was given higher priority. However, some outdated sources were rigorously studied and cited
according to their underpinning theoretical merits.

| nstitutionalisation of 1 SFs
Islamic social funds such asZakat (almsgiving), Wagf (endowments), Sadagat (charity), and

Qard Hasan (interest-freebenevolentloans) could be utilised in an institutional settingto inject startup
capital into YSBsand SEs.
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According to Figure 1, a government-regulatedentity, such as the “Institution of Islamic Social
Fund (11SF)”, which incorporated with a Shariah advisory board (SAB) and Islamic social funding
bodies, could be aligned with Yunusian socia business and conventional social enterprises.
Individuals, Wagf administrative bodies (WABS), financial institutions, and the government could
primarily contribute funds to IISF. In thesame vein, ISlamic financial institutions can offer Qard
Hasan as a way of practising their CSR. The government can allocate interest-freefunds/grants using
taxpayers’ money. Similarly, corporate Wagf can be integrated with a WAB, whereby this entity will
participate in this venture by issuing Wagf certificatesin different denominations.

Financial Sources Financial Instruments Institutionalisation 1SFs Utilisation Outcome
Individuals ] Cash Wagqf Yunus Social
. B
] Business
WABs | Corporate Wagf +
N . Social
Pure Philan-
. . . | Jar 5 ™ Well-
Financial Insti- | [ Qard Hasan thropic _
. Being
tutions — Zakat
Hybrid Social
. ] -
Governments . Sadaqat Enterprise

Figure 1. Ingtitutionalisation of Islamic social funds.

The primary roles of |1SF are to collect funds and then allocate, distribute, and manage them for
Y SB and SEs. This entity must consider the business design’s comprehensivenessand the social needs
to be addressed. It will distribute financial capital to individualsor groups willing to practise Y SB or
SEs to address specific social problems.

Regardingthe Qard Hasan fund, IISF must duly pay back investors’ deposits after a stipulated
period. In thisregard, the government can play a vital role by offering a no-tax provision for capital
owners. That means contributors to this fund will recoup their money after a stipulated period with a
complementary tax redemption on their money.

Nonetheless, the government also can form a Qard Hasan—based social venture capital fund to
finance social businesses and social enterprises through 11SF.

The Shariah advisory board (SAB), part and parcd of IISF, will look into the Shariah
compliance of financial transactions and businessdesigns. It will offer advisory services if any
situations arise from Shariah regulations (Issa et al. 2022). Nevertheless, it will harness Shariah
principles by balancing the operational principlesof Y SB regarding social issues, work environment,
gender sensitivity, production process, remuneration, etc.

Odds and Nexus between YSB and | SFs

Yunus Social Business (YSB) and Islamic social fund (ISF) models seemingly aim to achieve
social objectives. They have profound similarities in their social focuses while having significant
differencesin implementationand characteristics. Y SB is a nonloss, nondividendbusinessmodel. Like
any market-driven conventional business, Y SB responds to market forces. However, the distinct
characteristics underpin profit equity, social objectives, and operational principles. The profit
remainswith the firm for its expansion or for meetingsocial goals. The investorsrecoup only the net
investment amount, not a profit share (Yunus et al. 2010). ISFsfundamentally deal with social
objectivesto enhance socia wellbeing. On the other hand, except for Wagf, the rest of the ISFs are
utilised as charity. Hence, | SFs do not regenerateor grow themselves. These funds could be investedif
businessescomply with Shariah law and its principles. 1SFs, according to Shariah principles, avoid
Riba (an increase without ‘iwad or equal countervalue/usury or interest), Khilabah (fraud), Ghishsh
(deception), Al-ikrah (coercion), Gharar (uncertainty, indeterminacy, hazard, or risk), Qimar
(gambling), and Maysir (games of chance/monetary gainsderived from mere chance) (Saiti and
Abdullah 2016; Uddin 2015). However, YSB and ISFs areaccountable to their donors and
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stakeholdersand are expected to operate transparently and ethically. | SF operates under the guidance
of Shariah scholars, who ensure that the fund’sinvestments comply with Islamic principles. The
scholars also provideguidance on profit distribution and risk-management issues. Y SB functions
under theseven principles defined by Professor Muhammad Yunus. YSB focuses oninvesting in
social businesses that target low-income and marginalised communities. The aim is to create
sustainable solutions that can help alleviate poverty and improve living standards (Y unus 2010).

In summary, Y SB seeks startup capital to attain social goals in a sustainable entrepreneurial way.
It intends to achieve a triple bottom line, namely people, planet, and profit (3Ps). Similarly, ISFs are
the Islamic financial sources that serve underprivileged societies to scale up socia wellbeing by
ascertaining four ERs. economic reinforcement, economic rescue, economic recovery, and economic
resilience(Widiastuti et al. 2022). Hence, in terms of social focus, Y SB and | SFs go towards the same
destinations. They fundamentally differ in their implementationand characteristics. Y SB is dedicated
to creating social impact. At the sametime, | SFs are socially devotedfundsthat follow Islamic finance
principles. In thisregard, ISFs could be integrated into the veins of Y SB to sustainably ensure social
good.

Implications of YSB and SEsto Rejuvenate a Pandemic-Stricken Society

The unprecedented surge of COVID-19 hastaken millions of lives and given rise to many
socioeconomic problems (Messabia e al. 2022). It has intensified poverty and unemployment,
enormouslyweakening our socioeconomic body. During the COVID-19 pandemic (in 2021), the
averageincome of B40 people decreased by 6.5% compared with anideal time. They could hardly
recover their initial incomelosses. As a result, about 70 million additional peoplelivebelow USD 1.9
inincomeper day (Sanchez-Paramo et al. 2021). Recently, morethan 700 million people (on income
lessthan USD 2.15 per person per day, according to the 2017 PPP) fell into extreme poverty because
of the prolonged pandemic. Further, incomeinequality has risen as well. Thus, in 2019, global poverty
increased to 9.3% from 8.4% (The World Bank 2022).

Because of lockdowns, mobility control, sickness, and fear, people could not regularly perform
economic activities. In addition, illness and death took extratolls on the economy.

States’ production went down because of disruptions in the supply chain. The world has
experiencedeconomic consegquences(Zimon et a. 2022). This pandemic also exacerbated many other
socioeconomic issues, such as child marriage, child labour, school dropout, domestic violence,
divorce, crime and injustice, inequalities, poverty, hunger, unemployment, etc. To tackle these issues,
social enterprises and Yunusian social businesses would be the potential solutions. Because these
businessesdedicatedly work to create social value, equitably distribute wealth, and relieve socia ills
rather than to maximise profit and concentrate wealth, they will presumably be more effective in
economic reparation and rejuvenation.

Conclusions

On the basis of monitoringcurrent trends, the World Bank predictsthat about 574 million people,
nearly 7% of the total human population, will live in astate of hardcore poverty, with aUSD 2.15
incomeper day in 2030 (The World Bank 2022). In addition, existential climate change has caused
severe damage to the environmental ecosystem. Much effort must be paid to prevent ecological harm
and ensure an equitable distribution of wealth. To agreater extent, that could be attained through a
broader practice of Yunusian social business and social enterprises. Because Y SB disregards the
conventional capitalist formula of sharing dividends by embodying the zero-return-investment
approach, Islamic social funds (ISFs) can help provide startup capital. Hence, Qard Hasan, cash
Wagf, and corporate Waqf could be propulsive to enthuse and accelerate Y SB practices.

Similarly, 1SFs could be streamed into the vein of socia enterprisesto enhancesocial welfare by
addressing numerous critical socioeconomicproblems. Because both business models expose market
forces, they might encounter market risks. In that case, some funds could be used for risk-mitigating
and leveraging purposes. For instance, Zakat and Sadagah can be utilised to tackle financial risks,
whileWagf -based third-party guarantees can also reduce and leverage systematic and unsystematic
risks. Notably, the size of global Zakat isabout USD 600 billion (UNICEF 2019). If a portion of it
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could be utilised for funding Y unus Social Business and social enterprises, greater benefits could be
earned for society.

Nevertheless, the sources and sizes of |SFs are seemingly innumerable but enormous. Muslims
offer ISFs out of their faith with the expectation of divineblessingsand social good. Proper usage of
these funds could significantly contribute to economic reparation, social welbeing, and, thus,
development. Regulatory authorities and policymakers, especially in Muslim-majority countries,
should come forward to institutionaliselslamic social fundsto better practise Y SB and SEs to ensure
greater social good and sustainable devel opment.

Originality of the Paper

Theoriginality of this research liesin proposing an integrated financial model that utilises|SFs to
provide startup capital to socially committed businessventures. The modd’s focus on social
enterprisesand Y unus Social Business distinguishes it from traditional approaches, such as charity,
and highlights the potential of utilising ISFs to promote sustainable social wellbeing. The paper’s
emphasis on the rigorous citation of recent research articles strengthens the model’s viability and
applicability. Nevertheless, theproposed modd’s potential to enhance societal business practices,
address socioeconomicissues, and rejuvenate pandemi c-strickeneconomiespresents a compellingcase
for further research and implementation. Overall, theintegration of I1SFs into the proposed model
represents a novel and valuable contribution to the field of social entrepreneurship and finance.

Limitations

This paper confines its embodimentto a few tools of 1slamic socia funds, such as Zakat, Wadf,
Sadagat, and Qard Hasan. It discusses Y unus Social Business (Y SB) in the context of the different
nature of this business modd (nonloss nondividend). It uses the general terminology of social
enterprises, whichrefers to socially committed businesses keen on operational self-reliance and
economic sustainability and are not obliged to comply with zero-return investment.
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